
 

 

 

 

 
 

SOUTH BANK CORPORATION 
 

ANNUAL REPORT 2013 ï 2014 
 

 
 
 
 



 

South Bank Corporation Annual Report 2013 - 2014   

 

 
South Bank Corporation 
Level 3, Stanley Street Plaza 
South Bank 
Queensland 
Australia 
 
 
 
PO Box 2001 
South Bank 
Queensland 4101 
Australia 
 
 
 
Telephone  +61 (7) 3867 2000 
Facsimile  +61 (7) 3844 4087 
 
 
 
www.southbankcorporation.com.au 

 
 

 
 
 
 
 
 
 



 

 

i South Bank Corporation Annual Report 2013 - 2014  

 

Table of Contents 

South Bank Corporation Overview ............................................................................. 3 
A message from the Chairman ................................................................................... 3 
A message from the CEO .......................................................................................... 4 

1. Agency role and main functions ....................................................................... 5 
1.1 Our role ............................................................................................... 5 
1.2 Our vision ............................................................................................ 5 
1.3 Our values ........................................................................................... 5 
1.4 Our purpose ........................................................................................ 5 

1.5 Our corporate goals ............................................................................ 6 
1.6 Operating environment ........................................................................ 6 
1.7 Our places ........................................................................................... 6 
1.8 Commercial asset groups ................................................................... 8 

1.9 Operational highlights ......................................................................... 8 
1.9.1 Transfer of Parklands to Brisbane City Council ........................ 8 
1.9.2 Southpoint ................................................................................ 8 
1.9.3 Brisbane Convention & Exhibition Centre (BCEC) ................... 8 

1.9.4 Retail Marketing........................................................................ 9 
1.9.5 Regional Flavours ................................................................... 10 
1.9.6 Strategic risks, opportunities and challenges ......................... 10 

1.10 Machinery of Government changes .................................................. 11 

1.11 Review of proposed forward operations ............................................ 11 
1.11.1 Operational plans and priorities .............................................. 11 

1.11.2 Proposed changes to South Bank Corporation operations ..... 11 
1.11.3 Retail Marketing...................................................................... 12 
1.11.4 Brand Awareness Campaigns ................................................ 12 

1.11.5 Key Retail Date Specific Campaigns ...................................... 12 

1.11.6 Retail Marketing Platforms ..................................................... 12 
1.11.7 An Innovative and Engaging Active Events Program ............. 13 
1.11.8 Brisbane Convention and Exhibition Centre ........................... 13 

2. Non-financial performance ............................................................................. 14 
2.1 Governmentôs objectives for the community ..................................... 14 

2.2 Other whole-of-government plans/specific Initiatives ........................ 15 
2.3 Agency objectives and performance indicators ................................. 15 

2.3.1  Agency service areas, service standards and other measures
 ............................................................................................ 16 

3. Financial Performance ................................................................................... 17 
3.1 Summary of Financial Performance .................................................. 17 

4. Governance ï Management and Structure .................................................... 18 

4.1 Organisational structure .................................................................... 18 
4.2 Related entities ................................................................................. 18 

4.3 Boards and committees .................................................................... 19 
4.3.1 Our Board of Directors ............................................................ 19 
4.3.2 Member Benefits .................................................................... 21 

4.4 Executive Management ..................................................................... 21 
4.5 Public Sector Ethics Act 1994 ........................................................... 22 

4.6 Education and training ...................................................................... 22 
5. Governance ï Risk Management and Accountability .................................... 23 

5.1 Risk management ............................................................................. 23 



 

South Bank Corporation Annual Report 2013 - 2014  ii 

 

5.2 External scrutiny ............................................................................... 23 

5.3 Audit committee ................................................................................ 23 
5.4 Internal audit ..................................................................................... 23 
5.5 Information systems and recordkeeping ........................................... 23 

6. Governance ï Human Resources .................................................................. 24 

6.1 Workforce planning, attraction and retention ..................................... 24 
7. Disclosure of Additional Information .............................................................. 25 

7.1 Consultancies ................................................................................... 25 
7.2 Overseas travel ................................................................................. 25 
7.3 Waste management .......................................................................... 25 

7.4 Carers (Recognition) Act 2008 .......................................................... 25 
7.5 Right to information ........................................................................... 25 
7.6 Complaints management .................................................................. 25 
7.7 Exercise of powers of exclusion from the Parklands ......................... 26 

8. Financial Statements ..................................................................................... 27 
9. Appendix One ï Compliance Checklist .......................................................... 61 
 
 



 

 

1 South Bank Corporation Annual Report 2013 - 2014  

 

Letter of Compliance 
 
 
 
18 September 2014 
 
 
The Honourable Jeff Seeney MP  
Deputy Premier 
Minister for State Development, Infrastructure and Planning  
100 George Street 
Brisbane QLD 4000 
 
 
Dear Deputy Premier,  
 
I am pleased to present the South Bank Corporation Annual Report 2013-2014 and financial statements 
for the year ended 30 June 2014.  
 
I certify that this Annual Report complies with: 
 

¶ The prescribed requirements of the Financial Accountability Act 2009 and the Financial and 
Performance Management Standard 2009; and 

 

¶ The detailed requirements set out in the Annual report requirements for Queensland Government 
agencies. 

 
A checklist outlining the annual reporting requirements can be found as appendix one of this annual 
report.   
 
 
Yours sincerely, 
 

 
 
 
 
 
 

Victor P Hoog Antink 
Chair 
South Bank Corporation 
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Availability of interpreter services 
 

The Queensland Government is committed to providing accessible services to 
Queenslanders of all cultural and linguistic backgrounds. If you have difficulty understanding 
this publication and need a translator, please call the Translating and Interpreting Service 
(TIS National) on telephone 131 450 and ask them to telephone South Bank Corporation on 
(07) 3867 2007.  

For further information go to the Queensland Government Multicultural Policy 2004 incorporating the 
Queensland Government Language Services Policy http://www.multicultural.qld.gov.au/services-
resources/translating-interpreting-services 

More information 

© South Bank Corporation, September 2014. Published by the South Bank Corporation, Level 3 South 
Bank House, Stanley Street Plaza, South Bank Qld 4101. 

Licence: This annual report is licensed under the Creative Commons CC BY 3.0 
Australia licence. To view a copy of the licence, visit 
www.creativecommons.org/licenses/by/3.0/au/deed.en. Enquiries about this licence or 

any copyright issues can be directed to the Senior Advisor, Governance on telephone (07) 3224 2085 or 
in writing to PO Box 15009, City East, Queensland 4002. 

Attribution: The State of Queensland, South Bank Corporation Annual Report 2013-2014. 

The Queensland Government supports and encourages the dissemination and exchange of information. 
However, copyright protects this publication. The State of Queensland has no objection to this material 
being reproduced, made available online or electronically but only if it is recognised as the owner of the 
copyright and this material remains unaltered.  

Disclaimer: While every care has been taken in preparing this publication, South Bank Corporation and 
the State of Queensland accept no responsibility for decisions or actions taken as a result of any data, 
information, statement or advice, expressed or implied, contained within. To the best of our knowledge, 
the content was correct at the time of publishing.  

Copies of this report can be obtained by contacting the Corporation. Online copies can be accessed at 
www.southbankcorporation.com.au/corporate-publications. 

To provide feedback about this annual report please visit www.qld.gov.au/annualreportfeedback.  

A number of annual reporting requirements are now addressed through publication of information through 
the Queensland Government Open Data website www.qld.gov.au/data in lieu of inclusion in this annual 
report. 

ISSN:  2204-0269  
 
 

Glossary 
 
The Act  South Bank Corporation Act 1989 (Qld)  
AJG  Anthony John Group 
ARRs  Annual report requirements for Queensland government agencies 
BCC  Brisbane City Council 
BCEC  Brisbane Convention & Exhibition Centre  
FAA   Financial Accountability Act 2009 
FPMS   Financial and Performance Management Standard 2009 
FTE  Full-time equivalent  
MAT  Moving Annual Turnover 
QTC  Queensland Treasury Corporation 
QTTC  Queensland Tourism and Travel Corporation 
SBC  South Bank Corporation  
SBEO  South Bank Employing Office 
UIRE  Union Investment Real Estate 

http://www.multicultural.qld.gov.au/services-resources/translating-interpreting-services
http://www.multicultural.qld.gov.au/services-resources/translating-interpreting-services
http://www.creativecommons.org/licenses/by/3.0/au/deed.en
http://www.qld.gov.au/annualreportfeedback
http://www.qld.gov.au/data
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South Bank Corporation Overview 

A message from the Chairman 

Following the seamless transfer of many of the Corporation's Parkland responsibilities to the Brisbane 
City Council at the beginning of the year, the Corporation during 2014 has focused on its commercial 
assets. 
 
After many years of consultation and planning, the Corporation announced the commencement of the 
Southpoint development on Grey Street, the last remaining development site in the South Bank precinct. 
The project will ultimately comprise: a 31,725 square metre office tower, the future home of Flight Centre; 
retail facilities including a Woolworths supermarket; and two additional towers incorporating an Emporium 
Hotel and over 400 residential apartments. This Anthony John Group development has attracted 
international investors and stage one, the office tower, is due to be completed in 2016. 
 
Following solid performances by the Corporation's businesses and the sale of the Plough Inn Hotel, the 
Corporation was well advanced at 30 June in its goal for the early repayment of its loan from Queensland 
Treasury Corporation.  In fact, since year end the loan was fully repaid two years ahead of schedule 
making the Corporation debt free for the first time in its history. 
 
I look forward to the year ahead which, no doubt, will be dominated by the G20 Leaders Summit being 
hosted by the Brisbane Convention and Exhibition Centre.  Preparations are well underway for the 
expected 7,000 delegates to the Summit which will showcase the Centre, South Bank and Brisbane on 
the world stage. Going forward, the Board is committed to optimising South Bankôs assets and providing 
the community with access to modern, world-class facilities by replacing existing ageing infrastructure. 
 
Finally I would like to thank the Minister for his support during the year, my Board colleagues and the 
Executive and staff of South Bank Corporation for their hard work during the 2013-2014 year.  I look 
forward to an exciting year ahead. 
 

 
 
 
 
 
 
 
 

 
Victor P Hoog Antink 
Chairman 
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A message from the CEO  

A major highlight of the year has been the successful commencement of the Southpoint project on Grey 
Street in conjunction with the Anthony John Group (AJG) and Union Investment Real Estate (UIRE) from 
Hamburg.  The investment confidence shown by AJG and UIRE reaffirms a high quality project for the 
South Bank precinct. 
 
The River Quay dining precinct has now established itself as one of Brisbane's premier spots to gather 
and enjoy fine dining.  Little Stanley Street continues to be a very vibrant area and even more exciting 
plans are in place for it.  All this is evidenced by South Bank being named the 2014 Queensland Retail 
Property of the Year by the Property Council of Australia. A great achievement recognising the 
Corporation's bold plans and hard work over many years. 
 
Reflecting the popularity of the retail precincts and Parkland activities, the South Bank car park achieved 
its strongest financial return ever in the 2013-2014 year, underpinning the commercial success of the 
Corporation. 
 
The Brisbane Convention and Exhibition Centre continues to go from strength to strength through what 
have been difficult economic times.  The Grey Street expansion is now very much integrated into its 
operations. The BCEC will certainly be the focus for much of the coming year with the G20 Leaders 
Summit to be held there in November 2014.  This is a fantastic opportunity for South Bank and 
Queensland to showcase itself to the world. 
 
Thank you to all South Bank Corporation staff for their continued loyalty,  hard work and focus, and thank 
you to the South Bank Corporation Chairman and Board Members for their support and guidance during 
the year.  I look forward to another productive and successful year in 2014-2015. 
 

 
 
 
 
 
 

Jeff Weigh 
Chief Executive Officer 
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1. Agency role and main functions  

1.1 Our role 

South Bank Corporation was established pursuant to the South Bank Corporation Act 1989. The 
Corporationôs objects as set out in the Act are to:   
 

¶ Promote, facilitate, carry out and control the development, disposal and management of land and 
other property within the Corporation area;  

 

¶ Achieve an appropriate balance between the Corporationôs commercial and non-commercial 
functions;  

 

¶ Ensure the Corporation area complements, rather than duplicates, other public use sites in the 
inner city Brisbane area;  

 

¶ Provide for a diverse range of recreational, cultural and educational pursuits for local, regional 
and international visitors;  

 

¶ Accommodate public events and entertainment that benefit the general community; and  
 

¶ Achieve excellence and innovation in the management of open space and park areas.  
 
In all of the above aims, there is an express objective to be óworld-classô and an exemplar for 
Queensland.  

1.2 Our vision 

Our vision is to create and manage the best urban precinct in the world. 

1.3 Our values  

Bold ï We create an innovative variety of places and experiences.  
Inclusive ï We welcome everyone to our places.  
Collaborative ï We strive for mutual benefit.  
Sustainable ï We will be a responsible steward of our places.  

1.4 Our purpose 

Our purpose is for the South Bank reach of the river to be the centre of Brisbane.  
The river will unite South Bank and the CBD, linking the cityôs green and commercial places and provide 
a vibrant platform for visitor activities for the whole community. South Bank will strengthen its connections 
with West End, Highgate Hill and Woolloongabba, along with the neighbouring arts, educational, sporting 
and convention facilities. 
 
As the South Bank precinct matures, the Corporation - together with its precinct partner the Brisbane City 
Council - will strive to ensure  it offers great authentic places which contribute to the recognition of 
Brisbane as a vibrant and forward thinking city. 
 
We will continue to gain local, national and international recognition of South Bank.  
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1.5 Our corporate goals  

The seven corporate goals we strive for are to:  
 

1) Place commercial success and visitor experience at the core of our business;  
2) Create distinctive Queensland visitor experience layers;  
3) In collaboration with our precinct partners improve visitor and customer satisfaction;  
4) Attract, develop and retain the best people in their field;  
5) Provide a positive óreturn on investmentô;  
6) Achieve excellence in sustainability and urban design; and  
7) Ensure sound governance and astute financial management.  

1.6 Operating environment   

As a statutory authority, South Bank Corporation is subject to State Government policies. Accordingly, we 
integrate whole-of-government targets such as growing a Four Pillar Economy into our strategic direction 
and day-to-day activities. As a forward thinking authority, South Bank Corporation dedicates a significant 
proportion of its decision making to Brisbaneôs increasing population growth. We are well aware that 
Queensland is one of the fastest growing states in Australia, meaning that our development projects and 
community initiatives are created to accommodate Brisbaneôs burgeoning population, with accessible 
entertainment and leisure opportunities in the heart of the city. We analyse and interpret urban trends 
and accommodate salient predictions into our place making to ensure that visitors of all ages and diverse 
backgrounds can socialise and relax in our modern, inspiring places and come away feeling that they 
have taken respite from their busy urban lives.  
 
South Bank, incorporating the Parklands, Little Stanley Street, Grey Street and River Quay is Brisbaneôs 
place of celebration opposite the Central Business District and linked by the Brisbane River, one of the 
cityôs best assets.  It comprises the composite 42 hectare site which sits at the heart of a rich enclave of 
cultural establishments at the forefront of architecture, music and the visual and performing arts.  
 
The precinct is unique both in its physical and social makeup. It amplifies South-East Queenslandôs 
quintessential qualities: climate, landscape, character, diversity and lifestyle. In operation 24 hours a day, 
365 days a year, South Bank has evolved to become one of Queenslandôs major local and tourist 
destinations. Our dynamic urban precinct is located in an increasingly diverse part of Brisbane with 
estimated annual visitation rates exceeding 9 million. Except for inner-city apartment towers, it is one of 
the closest residential areas to the CBD but with greater diversity. Our visitors, patrons, partners and 
stakeholders are attracted to the ambience, surrounds, cultural and leisureïtime appeal of our rich and 
varied subtropical public place. 
 
Our places are like nowhere else in Queensland. A day or night at South Bank will reveal original and 
surprising experiences. With high levels of infrastructure and services located within the immediate 
vicinity, our precinct is not only attractive but seamlessly accessed both locally, and through bus, ferry, 
bikeway and train connections right across South-East Queensland. The precinct is home to over 10,000 
employees and residents who can access an array of services including hotels, retail outlets, educational 
institutions, public transport, car parking and entertainment.  

1.7 Our places 

South Bank is a rare lifestyle precinct located just a few minutes from Brisbaneôs Central Business 
District. A unique mix of world-class restaurants and pristine natural surrounds, the precinct attracts more 
than 9 million local and international visitors each year. 
 
Visitors are attracted to South Bank for an endless list of reasons, including its stunning views, an ever-
changing program of entertainment, a diverse selection of restaurants, and close proximity to the Cultural 
Centre, which is the heart of art and culture in Brisbane, including the world-renowned Gallery of Modern 
Art. Major community events, including Riverfire and New Yearôs Eve, also see South Bank become a 
hive of activity as the community comes together in celebration. 
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The Precincts 
South Bank is divided into four main precincts ï the Parklands, Little Stanley Street, Grey Street and 
River Quay ï and each precinct has been strategically created to attract a diverse range of visitors to the 
area. 
 
The Parklands 
The Parklands open spaces and public areas are managed under lease by the Brisbane City Council, 
while South Bank Corporation is responsible for the cafes, restaurants and retail outlets. 
 
Take a dip at Streets Beach, explore the shops and cafes along the cobbled laneways of Stanley Street 
Plaza, and take in the sweeping views of the Brisbane River and the city skyline as you stroll through this 
urban oasis. 
 
The Parklands is a haven of natural beauty offering more than 17 hectares of riverfront parkland featuring 
20 landscaped spaces as well as our iconic, man-made Streets Beach. The Parklands is a place to learn 
about healthy, active and modern living through our many experiences and initiatives. We welcome 
visitors and locals to come to an urban oasis, where they can be energised and fill their minds with fresh 
ideas. The Parklands, South Bank is a place which provides an escape from the frenetic pace of city 
living. It is an oasis where locals and visitors can take time out, relax and enjoy a delightful, natural 
setting in the middle of the city.  
 
Little Stanley Street 
Everyone has a sacred ritual ï from a morning coffee and newspaper session, to weekly brunch dates 
with friends, or enjoying a glass of wine at the end of a long day. Perfectly framed by the lush surrounds 
of the Parklands and brimming with contemporary charm, Little Stanley Street is a place where sacred 
rituals are born. Meander along this cosmopolitan strip and discover a favourite new coffee haunt, where 
the aroma of freshly roasted coffee beans fills the air. Continue the journey to find a perfect spot for a 
long lazy sun-drenched lunch, or maybe a new bar to congregate with friends. 
 
Little Stanley Street is a place of chance discoveries, urban exoticism and contemporary cool. Created as 
a beacon for the smart and chic, it offers an array of contemporary and international cuisine styles 
including Turkish, Indian, Malaysian, Japanese, Mediterranean, Modern Australian and Italian. 
Increasingly known as one of Brisbaneôs best dining streets, Little Stanley Street encapsulates the 
energy and vibrancy of our city in a contemporary setting overlooking the Parklands. Little Stanley is a 
celebration of subtropical street life unmatched in Australia.  
 
Grey Street 
To truly partake in the culture of a city, the experience of simply wandering through bustling precincts, 
exploring popular local haunts and cultural alcoves, will uncover endless insights and delights. Nestled in 
the heart of Brisbaneôs cultural precinct, the  Grey Street boulevard stretches from the Cultural Centre ï 
which is home to the Gallery of Modern Art, Queensland Art Gallery, Queensland Museum, Queensland 
Performing Arts Centre and State Library of Queensland ï past the Queensland Conservatorium and 
along to the Cineplex cinemas.  Grey Street is Brisbaneôs cultural boulevard where commerce combines 
with creativity to create a truly diverse and unique street. With arts organisations showcasing 
international artistry and many prestigious commercial businesses and retail opportunities. 
 
River Quay 
River Quay is a striking contemporary dining destination at the foot of the Parklands that delivers a new 
dining paradigm for Brisbane. Restaurants sit side-by-side, luring diners of all persuasions to partake in a 
celebration of fresh ingredients prepared with honesty and integrity. 
 
Each of the restaurants the Stokehouse, Aquitaine, Popolo, The Jetty and Cove Bar + Dining have been 
designed to integrate seamlessly with the natural surrounds and the  soothing riverscape that fringes the 
precinct. Decorated with elaborate fit-outs, and offering the finest service alongside cutting-edge 
contemporary cuisine, the restaurants create unique dining experiences. 
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1.8 Commercial asset groups 

The Parklands tenancies - predominately food based property portfolio comprising 50 tenants that 
includes the new high-end dining offer at River Quay, the traditional fast service dining offers of Central 
and Arbour View Cafes, and the casual plaza style food, retail and office portfolio of Stanley Street Plaza. 
 
Little Stanley / Grey Street tenancies - a predominately restaurant and cafe based portfolio comprising 
42 tenants. 
 
South Bank Car Park - 850 bay two-level public parking facility. 
 
Brisbane Convention and Exhibition Centre - a multi-purpose convention, exhibition and event facility, 
including 147,650 square metres fronting Merivale Street and the new 24,580 square metre expansion 
fronting Grey Street.  The BCEC is ranked as one of the best convention venues in the world, evidenced 
by the 137 awards it has received. 

1.9 Operational highlights  

1.9.1 Transfer of Parklands to Brisbane City Council 

In March 2013 the Department of State Development, Infrastructure and Planning requested the 
Corporation to undertake the project management of the transfer of the Parklands to the Brisbane City 
Council following the execution of a Memorandum of Understanding between the State and Brisbane City 
Council in late 2012.  The transfer of responsibility for management of the Parklands to Brisbane City 
Council was formalised and took effect from 1 July 2013.  Brisbane City Council has been granted a 10 
year lease of the Parklands and is now responsible for all operational aspects of the Parklands. 
 
Responsibility for development assessment of new projects against the Corporationôs Approved 
Development Plan has also been transferred to Brisbane City Council. 
 
Responsibility for marketing and activation of the Parklands has been transferred to Brisbane Marketing. 
 
The Corporation has retained responsibility for all commercial assets in the precinct and for the public 
roads and footpaths. 

1.9.2 Southpoint   

South Bank's last major vacant development site, Southpoint, continues to be a priority for the 
Corporation as a significant project that will break new ground in creating one of Queensland's largest 
mixed-use, transport-oriented developments. 
 
The $570 million project will include residential apartments, commercial office space, a five-star boutique 
hotel and significant retail space including a supermarket. Southpoint's development will also include an 
upgrade of the South Bank rail station facilities, which is conveniently located adjacent to the site.  
 
Construction of Stage 1 of the project commenced in April 2014 following the issue of a development 
lease to Union Investment Real Estate.  The Anthony John Group is expected to commence work on 
Stage 2 by the end of 2014. 
 
South Bank Corporation has retained its planning powers in respect of the Southpoint site to give 
certainty and assist timely delivery. 
 

1.9.3 Brisbane Convention & Exhibition Centre (BCEC) 

During the 2013-14 Financial Year, BCEC hosted 1,086 events including 128 conventions which 
delivered 62,000 delegates to Brisbane, many first time visitors. Conferencing is the highest yielding 
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tourism sector with international delegates spending up to five times more than a leisure delegate, in 
excess of $600 per day. 
 
Some of the worldôs leading experts in the science, research, medical and allied health sectors will visit 
Brisbane as a result of 110 new conventions confirmed for BCEC during the Financial Year with an 
estimated economic benefit to Brisbane of $156 million. BCEC leads the bidding for the majority of 
conventions on behalf of the city. 
 
BCEC on Grey Street continued to prove popular with conference and event organisers, hosting 481 
events during the year.  
 
During the 2013-14 year the Centre hosted a Royal Reception for the Duke and Duchess of Cambridge 
as part of their official Australian tour as well as 18 international conventions including the Asia Pacific 
Association for The Study of the Liver for 3,000 delegates, the 32nd World Congress of Audiology for 
1,600 delegates and the inaugural Global Controversies and Advances in Skin Cancer Conference, a 
result of the BCEC Convention Advocates Partnership. 
 
Activity has increased in the lead-up to the hosting of the G20 Leaders Summit in November 2014 with 
the Centre hosting more than 100 visiting delegations from participating nations and organisations. 
Planning and preparations are well underway for the event which will see a delegation of 7,000 including 
3,000 accredited media representatives visit Brisbane. 
 
The BCEC Convention Advocates Partnership continues to be a strong economic driver for the Centre, 
securing 36 advocate-assisted international bid wins to date, including 10 in the 2013-14 Financial Year, 
delivering an economic benefit of $58.5 million, all showcasing Brisbaneôs science and technology 
strengths to the world. 
 
The Centre continued its strong partnership strategy with Brisbaneôs arts and cultural organisations 
developing collaborative relationships and hosting events in conjunction with the Queensland Ballet, 
Opera Queensland, Queensland Theatre Company and the Queensland Art Gallery. 
 
It was awarded the Australian meetings industryôs top accolade, winning Best Meeting Venue, 500 
Delegates or More at the National Meetings and Events Australia Awards as well as Business South 
Bank Sustainability Award and Restaurant and Catering Australiaôs Green Table Award for Excellence in 
Environmental Sustainability. BCECôs General Manager received a Lifetime Achievement Award from 
Restaurant and Catering Australia for championing the cause of quality and excellence in catering. 
 
The BCEC continued its strong Social Responsibility agenda with 52 staff involved in 174 hours of 
community service focusing on health and social welfare and more than 15,000 meals donated to 
Foodbank during the financial year. The Centre also participated in the AEG 1EARTH Month engaging 
staff in environmental and community activities. 

1.9.4 Retail Marketing 

The 2013-14 financial year proved to be a busy period in regards to retail marketing activity across the 
Corporation's retail precincts.  
 
Several new retail marketing initiatives were launched into the market with the ultimate aim of positioning 
our retail precincts, driving visitation and ultimately retail sales for all tenants. 
 
These initiatives included the launch of the following campaigns and events: 

¶ The South Bank Kids Club program  

¶ Sunday Sessions on the Green at River Quay 

¶ The River Quay Winter Lunch Campaign 

¶ The River Quay video series 

¶ Little Stanley Seasonal Campaigns 
o Summer 
o Autumn 
o Winter 

¶ Regional Flavours 2013 
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As well as the continuation of the following ongoing marketing initiatives: 
 

¶ South Bankôs Social Media Strategy 

¶ The South Bank Concierge program  

¶ The South Bank Pocket Guide 

¶ Management of the South Bank consumer facing website 
 
In addition to the above, several date specific retail marketing campaigns were completed ensuring a 
strong South Bank retail voice during traditionally competitive retail calendar dates.  This included 
campaigns such as; Valentineôs Day, Mothers Day, Fathers Day, Melbourne Cup, Christmas, school 
holidays and the Brisbane Festival. 

1.9.5 Regional Flavours 

Regional Flavours is South Bank Corporationôs signature food and lifestyle event that showcases 
regional produce, supports local producers and farmers and educates the community about sustainable 
food practices.  
 
Regional Flavours has become an extremely popular event and tourism draw card, showcasing more 
than 100 of Queenslandôs best food and wine producers from 12 different regions. The 2013 event was 
held over two days and attracted more than 70,000 people. Patrons were able to taste and purchase 
locally produced food and wine from regions like the Lockyer Valley and South Burnett, watch 
demonstrations of how to cook local produce and participate in information sessions on sustainability with 
gardening and horticulture experts.  
 
South Bankôs retailers got involved in this yearôs event via the Regional Flavours ñFood Truckò initiative 
whereby retailers were encouraged to produce and sell regional inspired street food options to event 
goers whilst showcasing local produce. These mock ñfood trucksò were situated along Little Stanley 
Street and proved to be a hit with the general public. So much so that almost all retailers sold out of stock 
each day. 
 
The South Bank Surf Club was also involved in this yearôs event and managed the craft beer bar ñThe 
Hunting Clubò over the weekend. This initiative was hugely popular and generates substantial sales for 
the Surf Club as a result of their partnership in the event.  
 
River Quay was also another addition where all 5 tenants sold gourmet food and beverages over the 
weekend and were actively involved in the on-site cooking demonstration tent. 

1.9.6 Strategic risks, opportunities and challenges  

There are a number of strategic risks, opportunities and challenges in relation to South Bank 
Corporationôs operating environment. These can be summarised as follows:  
 

¶ New destinations are emerging and people are ótime poorô. We must maintain our attractiveness 
by evolving our places, adjusting the mix and quality of our public offer, and creating world class 
experiences, while also strengthening the precinct as an inclusive, community place;  

 

¶ There will be pressure on the precinct as the regionôs population increases, requiring us to plan 
and ensure that the needs of residents and visitors are delivered. Maintaining and improving our 
assets is a high priority;  

 

¶ To ensure financial sustainability we must focus on the relevance and longevity of our 
commercial offerings. 
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1.10 Machinery of Government changes  

The State Government, the Corporation and the Brisbane City Council (the BCC) have entered into an 
agreement to lease the South Bank Parklands to the BCC for the purpose of carrying out the 
management, operation, maintenance, promotion and administration of the Parklands.  The lease 
commenced on 1 July 2013 and will terminate on 30 June 2023 unless a further term is agreed between 
the parties.   
 
The BCC (through its wholly owned entities City Parklands Transition Services and Brisbane Marketing) 
is from 1 July 2013 responsible for all services including maintenance, horticulture, security, parklands 
cleaning, marketing and venue hire within the Parklands.  South Bank Corporation retains ownership of 
the Parklands and management of its car park, investment properties and the Brisbane Convention and 
Exhibition Centre. 
 
Staff involved in the provision of Parkland services have had their employment transferred from the South 
Bank Employing Office to City Parklands Transition Services, along with their full entitlements. 
 
As part of the arrangements with BCC, the Corporation transferred certain property, plant and equipment 
to the BCC for its use in the operations of the Parklands. 

1.11 Review of proposed forward operations  

Following the transfer of responsibility for the management of the Parklands and development 
assessment to Brisbane City Council, the South Bank Corporationôs residual responsibilities are to 
manage the commercial operations within the precinct, the precinct streets, the Approved Development 
Plan and complete the remaining development projects.  The longer term future of the Corporation is 
currently under review by the Queensland Government. Our key projects for the 2014-2015 financial year 
are outlined in the following pages.  

1.11.1 Operational plans and priorities  

Implementing the South Bank Parklands Master Plan  
 

Approved Development Plan Amendments: The Corporation will continue to manage any 
changes required to the ADP until this responsibility is transferred to Brisbane City Council. 
 
Arbour View Restaurants:  The future of this retail facility will be reviewed during the year and 
recommendations made to Government.  
 
Refurbishment of the Riverside Restaurants:  Refurbishment of this facility is scheduled to be 
completed in the coming year.  This project will create a new landmark dining experience for 
residents and visitors to Brisbane. 
 
Enhancing Little Stanley Street and Grey Street dining: Relatively minor changes will be 
completed in the coming year to refresh and activate these areas.  

 
Southpoint:  Work with the preferred developer for the South Point site to achieve a construction 
start on the key southern entry to the precinct. 

1.11.2 Proposed changes to South Bank Corporation operations  

The future of South Bank Corporation is currently being reviewed by the Queensland Government.   
 
While responsibility for management of the Parklands and for development assessment has transferred 
to Brisbane City Council, transfer of the public roads and footpaths in the balance of the precinct and 
transfer of responsibility for the Approved Development Plan is yet to occur.   
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1.11.3 Retail Marketing 

The 2014-15 retail marketing strategy has been developed to ensure the continual evolution of our retail 
places as the dining and shopping destination of choice with Brisbane locals.  
 
This year, the Corporation is committed to delivering the following outcomes:  
 

¶ Deliver, enhance and evolve all key retail marketing platforms and tools; 

¶ Increase brand awareness of all retail destinations to the wider Brisbane area; 

¶ Increase foot traffic to Parklands takeaway venues; 

¶ Strengthen our relationship with consumers to ensure brand advocacy; 

¶ Take an innovative approach to key retail dates to encourage new and repeat visitation; 

¶ Target niche but profitable retail market opportunities; 

¶ Increase awareness and preference of our retail precincts and offerings locally and nationally 
through innovative marketing initiatives; 

¶ Improve financial performance for retail outlets; and 

¶ Provide affordable and effective co-operative initiatives for retailers to engage in. 
 
South Bank Corporation is confident that the 2014-15 Retail Marketing Plan, in partnership with our 
valued retailers, will continue to strengthen South Bankôs already strong relationships with the city and 
add value to the precinct and its retailers.  

1.11.4 Brand Awareness Campaigns 

A key objective of the 2014-15 financial year is to improve the brand awareness of all four of South 
Bankôs sub precincts (River Quay, Parklands, Little Stanley and Stanley Street Plaza) to increase brand 
profiles, encourage advocacy of the precinct as a shopping and dining destination, drive repeat visitation, 
foot traffic and ultimately increased sales our retail tenants.  

1.11.5 Key Retail Date Specific Campaigns  

It is important to have a presence across relevant key retail dates and ensure South Bank differentiates 
itself from competing dining and shopping precincts in the Brisbane marketplace.  
 
We will be taking an innovative approach to these campaigns by having a strong experiential focus whilst 
utilising the support of South Bankôs digital assets to attract a new audience to the precinct. 
 
Date specific campaigns include: 
 

¶ Regional Flavours (July) 

¶ Brisbane Festival /RiverFire (September) 

¶ Fatherôs Day (September) 

¶ Christmas / New Years Eve (December) 

¶ Valentineôs Day (February) 

¶ Motherôs Day (May) 

1.11.6 Retail Marketing Platforms 

South Bank Corporation will continue to deliver, enhance and evolve our retail marketing platforms to 
ensure a modern, relevant and on-trend retail offering for todayôs increasingly savvy consumer. These 
platforms will play a major role in supporting all retail marketing initiatives to further increase the reach 
and awareness of all campaigns throughout the next financial year.  
 
These platforms include: 

¶ The South Bank Pocket Guide Booklet 

¶ The South Bank Insiderôs Guide eNewsletter 

¶ The South Bank Concierge conference initiative   

¶ All South Bank websites and social media platforms 
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South Bank Corporation is working extensively to consistently improve the capabilities of all our retail 
marketing platforms whilst continuing to expand and grow their distribution into the greater Brisbane area. 

1.11.7 An Innovative and Engaging Active Events Program 

South Bank Corporation will be working with Brisbane Marketing to develop an innovative and engaging 
events program, specifically designed to drive foot traffic throughout the precinct whilst complementing 
specific campaigns where applicable. 
 
These events will have strong retailer participation opportunities for all tenants to take advantage of in 
order to provide positive returns on investment and increased exposure whilst aligning with the 
overarching direction of each retail campaign.  
 
South Bank is a haven for cultural, public and private events with over 150 events choosing to call the 
precinct home each year.  In order to assist in increasing the reach and awareness of relevant retail 
campaigns, South Bank Corporation will work to align with any large events to ensure all niche audiences 
are capitalised.  
 
This includes partnerships with Brisbane Festival, the free Feel Good Fitness Program, The Courier-Mail 
Piazza event activations, Buddhaôs Birthday and other large venue hire joint ventures that may become 
available throughout the year. 

1.11.8 Brisbane Convention and Exhibition Centre 

In the coming year the Brisbane Convention and Exhibition Centre will: 
 

¶ Work to leverage and maximise the impact of the G20 Leaders Summit for the long term benefit 
of the Centre and Brisbaneôs business events industry. (In November 2014 the Centre will host 
leaders of the worldôs most advanced and emerging economies with trade and finance 
conferences to precede the G20 event. With 7,000 international visitors expected to attend 
including 3,000 accredited media, this event will place Brisbane and BCEC at the centre of world 
attention.) 

¶ Further expand and develop the role of the BCEC Convention Advocates Partnership.  (The 
Advocates Partnership is a group of eminent academics, scientists and researchers, 
internationally recognised in their fields of expertise.) 

¶ Continue and strengthen cultural and industry partnerships 

¶ Maintain BCECôs industry leadership position in caring for the environment and the community as 
part of the Centreôs Social Responsibility Strategy, and 

¶ Mark and celebrate 20 years of successful operation of the Brisbane Convention & Exhibition 
Centre with both business and community outcomes. 
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2. Non-financial performance 

2.1 Governmentôs objectives for the community  

The Corporation is committed to achieving the Governmentôs statement of objectives for the community 
by delivering upon the Corporationôs vision to create and manage a world-class precinct for the people of 
Queensland, and in turn, adding value to the Stateôs economy, enhancing the local community and 
positioning Brisbane as a desirable tourist destination.  
 
South Bank Corporationôs short-term targets to achieve these objectives are listed below:  
 
Grow a Four Pillar Economy (through agriculture, tourism, resources and construction)  
 

Goal 1: Secure further private investment in projects within the precinct and support our retailers 
to improve revenues. 
Goal 2: Assist Business South Bank to support existing businesses and attract new businesses 
to the precinct.  
Goal 3: Actively grow local investment and business attraction to South Bank as an important 
economic hub.  
Goal 4: Achieve Moving Annual Turnover (MAT) growth above Queenslandôs average MAT 
growth rate across the various retail categories in South Bank.  

 
Lower the cost of living for families by cutting waste 
 

Goal 1:  Review the operations of the Corporationôs retailers and establish waste reduction 
targets. 
Goal 2: Encourage visitors to use the many available active and public transport opportunities 
when travelling to South Bank.  
 

Invest in better infrastructure and better planning 
 

Goal 1: Work with the State and Local Government to finalise the transition of Parkland 
management responsibility. 
Goal 2:  Assist the Brisbane City Council to incorporate the precinct within the Brisbane City 
Plan. 
Goal 3: Redevelop the Arbour View, Central Café and Riverside Restaurant retail facilities. 
 Goal 4: Building better precinct partnerships to facilitate more community benefits.  
Goal 5: Implement the remaining elements of the South Bank Parklands Master Plan in line with 
the broader South Brisbane Neighbourhood Plan.  

 
Revitalise front line services 
 

Goal 1:  Ensure the retail options in the precinct continue to include affordable offerrings for 
families. 
Goal 2: Work with local educational institutes to identify opportunities for precinct collaboration, 
providing more opportunities for students and teachers.  
Goal 3: Provide support to the Mater Hospital to create unique South Bank experiences for 
patients and their families.  

 
Restore accountability in Government 
 

Goal 1: Ensure the public has the opportunity to comment on future changes to the Approved 
Development Plan.  
Goal 2: Be transparent and honest in all of our processes and communications.  
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2.2 Other whole-of-government plans/specific Initiatives 

No other whole-of-government plans or specific initiates are applicable to the Corporation. 

2.3 Agency objectives and performance indicators  

The Corporation continued to focus on its seven strategic goals throughout the year. Our performance 
management systems continue to ensure that employees are working effectively and efficiently across 
the Corporation. The following show the Corporation-wide achievements, consistent with our overarching 
direction.  
 
Outcomes achieved:  
 

¶ The Corporation continued to ensure that the visitor experience is at the forefront of our thinking 
when designing delivering new development projects. 

 

¶ South Bank picked up three Queensland Property Council Awards: 

 

1.  2014 Queensland Retail Prope rty of the Year ;  

2.  Excellence in F ood Retailing Award ;  and  

3.  Excellence in Marketing award ï for óSouth Bank Conciergeô. 
 

¶ River Quay was awarded a Certificate of Commendation by the Planning Institute of Australia. 
 

¶ River Quay was also awarded a National Award for Excellence, Commendation Precincts, by 
Cement Concrete and Aggregates Australia. 
 

¶ Introduction of free Wi-Fi connectivity throughout the Parklands and Little Stanley Street. 
 

¶ The Corporation achieved strong retail leasing results during the 2013-2014 period, with 
aggressive leasing activity resulting in significant capital growth across the retail property assets. 
 

¶ The car park enjoyed its strongest performing year on record, achieving the second highest 
vehicle numbers across the last seven (7) years and all-time record revenue and net profit 
returns. 
 

¶ A successful sales campaigned for the Plough Inn concurrent lease achieved a strong 
competitive sales result. 
 

¶ Active leisure is encouraged at South Bank through our free outdoor fitness programs and the 
installation of CityCycle stations and bicycle repair stations. A stroll through South Bank at most 
times of the day will also reveal a plethora of physical activity and exercise from running, walking, 
cycling and group fitness classes.  
 

¶  The Corporation has been an active participant in Business South Bank and is represented on 
the Board.   

 

¶ The uncertainty for staff created by the transition of the Parklands to Brisbane City Council was 
successfully managed by the Corporation with relatively little staff turnover.   
 

¶ Stabilised revenues and prudent cost controls were delivered via astute financial management of 
high performing assets, particularly the BCEC and the Parklands car park. 

 

¶ The Corporationôs financial results are reported to the Board at each of its meetings during the 
year, with explanations of any variances to the budget. 
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¶ The Corporationôs Audit Committee met on two occasions during the year and in addition to other 
matters, reviewed the annual financial statements before their presentation to the Board. The 
Committee meetings are attended by both internal and external auditors, by invitation.  

 

2.3.1  Agency service areas, service standards and other 
measures 

The services of South Bank Corporation have  significantly altered from previous years with the 
management of the Parklands, its marketing and activation activities transferred to the Brisbane City 
Council.  As  the Corporation no longer provides direct community services, its services and other 
measures have been discontinued from the Government's Service Delivery Statements.  
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3. Financial Performance 

The Corporationôs performance measures are established from our strategic direction, which is set at 
Board level. We are committed to the Queensland Governmentôs priorities and the Board's vision to 
create a precinct of international standing which adds value to the Stateôs economy and positions 
Brisbane as a desirable tourist destination. This commitment is evidenced through initiatives produced in 
accordance with our Key Performance Outcomes and the Queensland Governmentôs statement of 
objectives for the community.  

3.1 Summary of Financial Performance 

South Bank Corporation had a net operating loss of $11.7 million for the 2013-14 year, after depreciation 
of $25 million.  Notable differences from previous years were:  
 

¶ a decrease in revenue generation in the 2014 year by the Brisbane Convention and Exhibition 
Centre, reflecting the general downturn in the economy, with a reduced number of hires and 
reduced average spend by attendees. 

¶ reduced costs in the 2014 year in line with the downturn in revenue, and 

¶ the Corporation has received no State Government funding since the 2012 year. 
 

 2009-10 
($ôm) 

2010-11 
($ôm) 

2011-12 
($ôm) 

2012-13 
($ôm) 

2013-14 
($'m) 

Revenue and gains 62 59 77 93 82 

Sale of development land 8 4 13 - - 

Operating grant 10 10 10 - - 

Capital grants * 27 3 - - - 

Total income 107 76 100 93 82 

Expenditure and losses ** 65 81 79 84 69 

Depreciation 15 15 20 24 25 

Net profit/ (loss) 27 (20) 1 (15) (12) 

Total assets  697 695 701 709 703 

Net assets  640 633 652 667 656 

 
* Capital grants relate mainly to the expansion of the Brisbane Convention and Exhibition Centre. 
 
** Losses in the 2012-13 year include a $5.8m write down on the transfer of plant and equipment to the 
Brisbane City Council. 
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4. Governance ï Management and Structure 

4.1 Organisational structure  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

4.2 Related entities 

The South Bank Employing Office. 
 
Since 1 July 2008 all employees of South Bank Corporation, with the exception of its Board Members 
and Chief Executive Officer, have been employed by the South Bank Employing Office (SBEO) under the 
same terms, conditions and entitlements as per their employment contracts or Enterprise Award with the 
Corporation.  The SBEO and the Corporation have an arrangement for the employees to perform the 
work of the Corporation. 
 
The SBEO is indemnified for all liabilities by the Corporation and operates on a break-even basis, being 
reimbursed for all costs by the Corporation.  It has no physical assets. 

¶ Future planning & place 

management of Parkland 
commercial assets, Little 

Stanley  & Grey Streets 

¶ Negotiation & 
administration of 

Development Agreements 

¶ Project Management & 

development coordination 

¶ Urban planning, design & 

approvals 

¶ Construction works 

¶ Cultural planning & public 
art 

¶ Special projects 

 

¶ Retail & property 

management 

¶ Retail marketing 

¶ Car Park 

 

¶ Financial management 

¶ Compliance reporting 

¶ Insurance 

¶ Information technology 

¶ Liquor licensing 

¶ Records Management 
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4.3 Boards and committees 

The Corporationôs Board members are appointed by the Governor in Council based on the nominations 
of the Minister and Brisbane City Council as described under the South Bank Corporation Act 1989 (Qld).  
 
The Members must adhere to South Bank Corporationôs Policies on Disclosure and Conflicts of Interest 
and the Code of Conduct, and are therefore required to disclose direct and indirect conflicts of interest as 
soon as they arise. The Board must also comply with the obligations regarding disclosure and conflicts of 
interest imposed upon them in the Act. This is the first agenda item at each meeting. If a conflict of 
interest arises, the Member in question will not participate in any discussion or decision regarding the 
matter in question, and in some circumstances will not be present during any discussion and/or decision 
of the Board in relation to the issue where a conflict of interest has arisen.  
 
The Board met on twelve occasions during the year.  

4.3.1 Our Board of Directors 

Victor P Hoog Antink - Chair  
Victor was appointed Chairman of South Bank Corporation in October 2012. 
 
Victor is currently a Director of Sands China Ltd. listed in Hong Kong, the Chairman of the Bond 
University Business School Board of Advisors and a director of the Property Industry Foundation. 
 
Victor retired in 2012 as CEO of the DEXUS Property Group ï one of Australiaôs largest publicly owned 
property groups and has over 30 years experience in property and finance. 
 
Victor was previously the National President and a Director of the Property Council of Australia, a 
Director of the Shopping Centre Council of Australia and a Director of the Greenprint Foundation. 
 
Victor holds a Bachelor of Commerce degree from the University of Queensland and a Master of 
Business Administration from Harvard Business School. He is a Fellow of the Australian Institute of 
Company Directors, a Fellow of the Institute of Chartered Accountants in Australia, a Fellow of the 
Australian Property Institute and a Fellow of the Royal Institute of Chartered Surveyors. 
 
Mick Power AM 
Founder of the BMD Group, Mick Power AM is widely regarded as one of Queensland's leading figures in 
the civil construction industry. 
 
After spending his formative years with Leighton Contractors, Mr Power started BMD Group in 1979 as a 
family business. Under his leadership, BMD Group has grown and diversified into what is today 
considered to be one of Australia's largest privately owned civil construction, consulting, and urban 
development organisations. With the company now in its 35th year of operation, Mr Power retains an 
active position as BMD Group Board Chairman and Managing Director. 
 
Mr Power also devotes his time to supporting a number of not-for-profit organisations and in addition to 
South Bank Corporation is a Board Member of the Greg Norman Golf Foundation and Brisbane Lions 
Football Club. 
 
Mr Power is an Honorary Ambassador of the City of Brisbane and in 2005 was awarded a Member of the 
Order of Australia for his service to the building and construction industry, particularly in the field of civil 
engineering, and for his community involvement. 
 
As Vice Patron of the Surf Life Saving Foundation, Mr Power established official naming rights 
sponsorship (the first of its kind in Australia) for BMD Northcliffe Surf Life Saving Club in 2007. In 2009 he 
was honoured with the QUT Distinguished Constructor Award for his commitment to the Queensland 
construction industry. 
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David Eades 
David is the CEO of the Queensland Residential Tenancies Authority having previously held senior 
positions with the Departments of State Development, Infrastructure and Planning, and Housing and 
Public Works. He joined government in early 2012 following director roles with Knight Frank Australia and 
PricewaterhouseCoopers. A property and infrastructure specialist, David's principal career focus has 
been strategic asset management, land use planning, and delivery of major property and infrastructure 
projects. 
 
David is a former National President and Life Fellow of the Australian Property Institute, the immediate-
past Chair of the Queensland Heritage Council, an adjunct professor at University of the Sunshine Coast 
and a member of the Australian Institute of Company Directors. 
 
David Edwards 
David's professional background is in economics, infrastructure, project management and public policy. 
Prior to being appointed Director-General of the Department of State Development, Infrastructure and 
Planning (DSDIP) in April 2012, Davidôs previous positions included Manager of Strategy and Market 
Development for GHD, a global engineering and professional services company, and State Director for 
the Committee for Economic Development of Australia, Australia's oldest independent economic think 
tank.  Prior to that David worked in senior roles in several Government agencies including the 
Department of State Development and the Department of Premier and Cabinet. 
 
Davidôs role at DSDIP sees him leading the stateôs central, economic development agency driving state 
development, major projects facilitation, assessment and approvals, planning reform, and infrastructure 
planning and delivery.  DSDIP has assets valued at over $1.5 billion, total expenses of more than $550 
million and revenue of $585 million. 
 
In addition to his role as Director-General, David is Chairman of Economic Development Queensland, 
Deputy Chair of the Commonwealth Games Infrastructure Authority, a Director of Trade and Investment 
Queensland, and a member of Infrastructure Queensland. 
 
Pat Vidgen 
In January  2014, Pat commenced in the role of Deputy Chief Executive Officer, of the Public Safety 
Business Agency.  In that role, Pat is responsible for supporting the delivery of outcomes for Police, Fire 
and Emergency Services and the Office of the Inspector General, through executive oversight of 
Information Technology, Business Support Services, Human Resources, and Operations.   
 
Prior to this, Pat worked in the Department of the Premier and Cabinet during which time he held 
numerous senior positions in the areas of Constitutional and Administrative Law Services, Security 
Planning and Coordination and State Affairs.  In 2007 he was appointed to the role of Deputy Director-
General, Governance, which was responsible for managing the delivery of corporate and executive 
services by the department.    
 
Pat has represented the Queensland Government on a range of State and Australian Government 
boards and committees. 
 
Stuart Pickering - Deputy for David Edwards 
Stuart Pickering joined the department from Brisbane City Council where he was responsible for the 
delivery of the City Hall Restoration Project. 
 
Stuart has over 30 years experience in capital development, strategic asset management and facilities 
operational management across state based and national organisations. 
 
In addition to asset and capital development projects, Stuart has had extensive business management 
experience at executive/director level for both private and government organisations. 
 
With qualifications in architecture and commerce, Stuart has managed an extensive range of projects 
across retail, commercial, education, residential, health, industrial and government public buildings.  He 
has also developed experience in the redevelopment of heritage government buildings having completed 
2 of the most significant restoration projects in Australia being the Victorian State Library and Brisbane 
City Hall restoration. 
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Currently, Stuart is the Deputy Director-General for the Major Projects Office, Department of State 
Development, Infrastructure and Planning, Queensland State Government.  The Major Projects Office is 
responsible for the delivery of Queenslandôs flagship projects such as the Commonwealth Games, and 
the Queens Wharf Brisbane and Integrated Resort Development. 

4.3.2 Member Benefits 

During the reporting period no Board member received or became entitled to receive any benefit other 
than as noted in the Financial Statements section of this report. 

4.4 Executive Management 

Jeffrey Weigh - Chief Executive Officer  
Jeff was appointed as the Corporationôs Chief Executive Officer (Corporation Manager of South Bank 
Corporation, and Executive Officer of the South Bank Employing Office) by Governor in Council in August 
2012.  
 
As Chief Executive Officer for the Corporation, Jeff plays an integral role in continuing the Corporationôs 
work of creating a world-class precinct and adding value to the Queensland economy by positioning 
South Bank as a desirable tourist destination. 
 
He brings more than two decades of business acumen to the role, having previously worked across a 
diverse range of industries including education, health, hotels, property and hospitality. Jeff has extensive 
experience in tourism and marketing, having worked for  the Queensland Tourist and Travel Corporation 
(QTTC), Roma Street Transit Centre and Hotel, Queensland Events and the Northern Territory Tourism 
Commission.  
 
Jeff has a Masters of Economic Studies and a Bachelor of Economics.  
 
Paul Herd- General Manager, Planning and Projects 
Appointed in August 2007, Paul is responsible for overseeing the Planning and Projects team to ensure 
that all development projects are delivered effectively across the precinct. Prior to joining the Corporation, 
Paul was the Executive Director of Strategic Development in the Queensland Department of 
Infrastructure. Paul has a Bachelor of Arts, a Bachelor of Applied Science in Construction Management 
(Distinction) and post graduate qualifications in Finance.  
 
Key responsibilities include:  
 

¶ Future planning and place management of the Parkland commercial assets, Little Stanley and 
Grey Streets; 

¶ Negotiation and administration of Development Agreements; 

¶ Project management and development coordination; 

¶ Urban planning, design and approvals; 

¶ Construction works; 

¶ Cultural planning and public art; and 

¶ Special projects. 
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4.5 Public Sector Ethics Act 1994  

As a public sector entity, South Bank Corporation has a Code of Conduct in accordance with section 15 
of the Public Sector Ethics Act as amended in 2010. The Corporation consulted with the Joint 
Consultative Committee and relevant Unions, and the Code was approved by the Board in March 2012.  
 
The Corporationôs management practices are carried out with proper regard to the Code of Conduct 
which incorporates the five ethical obligations: 

¶ respect for the law and the system of government, 

¶ respect for persons, 

¶ integrity, 

¶ diligence and 

¶ economy and efficiency. 
 
Employees are provided with a copy of the Code of Conduct on commencement of their employment.  
The Code is available to employees at all times through the Corporation's intranet and all employees are 
reminded of their duties under the code annually, together with the Corporation's fraud prevention and 
whistleblower policies. The Corporation is currently working to have the Code incorporated into all 
position descriptions and performance reviews. 

4.6 Education and training 

Professional development is available to all staff under the Corporation's Human Resources policies.  
During the year education support was provided to staff attending the Queensland University of 
Technology and various professional development courses and seminars including those held by the 
Property Council of Australia, Institute of Chartered Accounts Australia and New Zealand, and CPA 
Australia. 
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5. Governance ï Risk Management and 
Accountability 

5.1 Risk management 

South Bank Corporation maintains a strategic business risk register as part of our risk management 
process. The register is used to ensure all internal controls, including fraud and corruption prevention and 
other risk mitigation strategies are considered in the preparation of internal audit strategies.  
 
The Corporation insures with the Queensland Government Insurance Fund against insurable liabilities 
and losses that would materially affect its operations and assets.  

5.2 External scrutiny  

During the 2013-14 financial year, no external audits or reviews were conducted of South Bank 
Corporation other than the annual audit of the financial statements.  

5.3 Audit committee 

The South Bank Corporation Audit Committee provides advice to Board members to assist in the 
effective discharge of the responsibilities prescribed in the South Bank Corporation Act 1989, Financial 
Accountability Act 2009, the Financial Performance Management Standard 2009, Work Health and 
Safety Act 2011 and other relevant legislation and prescribed requirements. The Audit Committee also 
oversees the Corporationôs Strategic Risk Register and Fraud Management Plan. The Committee has 
due regard to its Charter - which is reviewed annually - and to Treasury's Audit Committee Guidelines. 
 
The Audit Committee is comprised of Graham Carpenter (Chair) and Patrick Vidgen.  The Committee met 
on two occasions during the 2014 year. 

5.4 Internal audit 

The Corporation outsources its internal audit functions to KPMG who is responsible for the preparation of 
the annual internal audit plan in consultation with the Audit Committee.  Five internal audits were finalised 
during the 2013-2014 financial year and presented to the Committee: 
 
South Bank 

¶ Car park operations; 

¶ Tenancy management; 

¶ Fixed asset accounting; and 

¶ Workplace health and safety. 
 
Brisbane Convention and Exhibition Centre 

¶ Data reconciliations 

5.5 Information systems and recordkeeping  

The Corporation recognises that sound recordkeeping practices are required for good corporate 
governance. The Corporationôs recordkeeping practices are carried out by appropriately trained 
personnel with proper regard to the Public Records Act 2002 (QLD), Information Standard 40: Retention 
and Disposal of Public Records.  
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6. Governance ï Human Resources 

6.1 Workforce planning, attraction and retention  

As part of the transfer of Parklands responsibility to the Brisbane City Council seventy five employees 
accepted offers to transfer their employment to the Council owned entity, effective form 1 July 2013.  This 
was a 100% success rate for acceptance of offers.  No redundancies were required.  Staff transitioned 
were the entire operations, horticulture, marketing, communications and events teams plus six finance, IT 
and administration staff. 
 
The transition of staff was achieved without dispute followings a planned process of communication and 
transparency with staff and relevant unions. 
 
Annualised turnover of permanent staff was 12% for the year (2013: 10%) excluding three positions not 
replaced.  It should be noted that with a relatively small staff these percentages can vary considerably 
from one period to another. 
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7. Disclosure of Additional Information 

7.1 Consultancies  

A summary of the Corporation's payments to consultants during the reporting period is published on the 
Government's open data website: www.qld.gov.au/data. 

7.2 Overseas travel  

No overseas travel has been undertaken by South Bank Corporation employees during the reporting 
period.  

7.3 Waste management  

South Bank Corporation is actively encouraging the reduction of waste generated on site and waste sent 
to landfill through the following initiatives:  
 

¶ Creating a sustainable tenancy guide that inspires our stakeholders, retailers and visitors to find 
opportunities for waste reduction.  

¶ Introduced routine waste management procedures where the waste stream is broken down into 
categories over multiple bin rooms including cardboard recycling, general waste and oil disposal.  

¶ Provide cardboard and co-mingle recycling facilities in common areas and waste facilities. 
 

7.4 Carers (Recognition) Act 2008   

South Bank Corporation has responded to principles in both the Carers (Recognition) Act 2008 and the 
Carers Charter including principle number 4 and principle number 7 (listed consecutively):  

¶ The importance of carers work means the role of carers should be recognised by including 
carers, or their representative bodies, in the assessment, planning, delivery and review of 
services affecting carers; and  

¶ The relationship between a carer and the person they care for should be respected and 
honoured.  

7.5 Right to information  

The Right to Information Act 2009 (Qld) enables the public to access documents held by the Corporation. 
In turn, we make as much information available to the public as possible.  
 
The Corporation received no Right to Information requests in the reporting period. 

7.6 Complaints management  

The greater majority of complaints and enquiries are now managed by the Brisbane City Council as part 
of its management of the Parklands.  South Bank Corporation received eleven complaints in the 2013-14 
financial year. All complaints related to noise coming form or in relation to cafes and restaurants. 
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7.7 Exercise of powers of exclusion from the Parklands 

Under the South Bank Corporation Act 1989 the Corporation is required to report on the number of 
exclusion directions issued during the reporting period.  Exclusion directions can be given for disorderly 
conduct, drunkenness or creating a disturbance. 
 
Total number of exclusion directions given: 718 (2013: 470) 
Total number of exclusion directions given to children: 261 (2013: 196) 
 
The number of exclusion directions given are considerably higher than those of previous years, this can 
be attributed to a more consistent and experienced Security team being more familiar and confident in 
exercising their powers as well as increased familiarity with local Police procedures. 
 
There were no exclusion directions reviewed, set aside or orders made to exclude a person from the site. 
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8. Financial Statements 
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